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The Hotel Industry Could Save Millions Of Dollars Each Y ear!

By Louis Godin - Hotel EPacket.com
Dated: Jan 08, 2009

In today's competitive sales environment, time is money. Hotel Industry web sites should be a tangible and
cost-effective sales tool, providing sales professionals all the necessary tools needed to close the sale, while
saving thousands each year.

The hotel salesindustry must organize its virtual sales procedures and begin distributing and presenting
salesinformation to include traditional sales standards to ensure an increase in profits and adecreasein
annual marketing budgets.

Recently, and by recently, | mean in the very near past and in the ages of the Internet and climate change, |
was at the office of ameeting planner providing virtual on site virtual salestraining. After the meeting, we
were talking, and as we were talking, the meeting planner was sorting her mail. This meeting planner tossed
5 unopened hotel paper sales packets in the garbage that had recently arrived from various hotels. | asked
how many of those larger, paper hotel sales packets camein the mail each week, and to my surprise, the
answer was five.

Take amoment to consider some important things about paper sales packets distributed by hotel sales and
catering departments to prospective clients.

If five sales packets are snail-mailed, weighing 6.5 ounces per packet, then that is 2.03 pounds of fancy,
glossy paper mailed to a single meeting planner - in just one week.

Now consider that Meeting Planner International (MPI) has over 20,000 registered event planners within
its organization. Based on an average of five packets per week, meeting planners could be discarding 1,050
tons of material each year (and $104,000,000.00 in lost revenue) - while having little impact in the sales
process.

The hospitality, hotel and event planning industry must look at its sales material and begin presenting cost
effective and environmentally friendly information while providing virtual sale information under
traditional sales standards and personal attention.

Sales 101 tells us the importance of building rapport, education, communicating accurate information
quickly and providing special personal attention above and beyond the competition. This practice no longer
exists with online resources. Web sites often are built to reflect a web designer's technical goals and
restrictions instead of the goals and needs of the sales Industry.

Sales 101 also tells us the importance of things such as client name/information displayed, communicate
guick and accurate information and provide special personal attention above and beyond everyone else.
This no longer exists with traditional web site service sales and provides no personal attention
(instruction/education), which we all know the client islooking for.

baczesd
Hotel EPacket.com is a provider of common sense approachesto Virtual Hotel Internet Marketing and Hotel

One Line Advertising. Since 1999 Hotel EPacket.com and WebEventPlanner.com have provided clients
with Hotel Internet Marketing Consulting, Development and Training based on 18 years of management,
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sales and customer service experience in the hotel and event planning industries and 10 years of Hotel
Internet Marketing Research and Devel opment. Hotel EPacket.com now provides all service sales
professionals with web sites that are tangible Hotel sales tools - offering all the necessary features needed to
present and close a sale efficiently and virtually. Nominated by Event Solutions Magazine for '2009
Marketing Professional of the Y ear! Hotel EPacket.com is committed to providing the hotel salesindustry
with cost-effective hotel Internet Marketing, Advertising and Sales.
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