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One Nation - The World Of Cyber space

By jdavis
Dated: Dec 31, 2008

Some people find the Web 2.0 confusing, some people dismissiit as irrelevant and some people want to be
‘online’ 24 x 7.

For me, the great thing about the Web isthat it' sthereif | want to it and not if | don’t. | can just switch it
off and on like my other electrical appliances.

Having spent large amounts of my life online, | have learned to pick and choose what | do on the Web,
where | shop, where | go for conversation, where | go for information and what kind of news | read. At
work, the value of the Internet cannot be overstated, being able to access new information and technology
quickly is extremely important.

However, | understand that my view of the Web is not shared by everyone and there are still people out
there who are afraid to believe anything they read online. But to those people, | would say read ‘ The New
Rules of Marketing and PR’ (http://
www.amazon.com/New-Rul es-M arketing-PR-Podcasting/dp/0470113456) by David Meerman Scott (http://
www.davidmeermanscott.com/bio.htm). Scott’s brilliant view of the Internet paints a picture of a place that
| truly recognise.

He dismisses the view of many people that the Web islike a large sprawling newspaper and rather
describes it as a huge city teaming with individuals. “ Craigdlist is like the bulletin board at the entrance of
the corner store; eBay, a garage sale; Amazon, a bookstore replete with patrons anxious to give you their
book tips. Y ou’ve even got the proverbial wrong-side-of-the-tracks spots via the Web’ s adult-entertainment
underbelly.”

In this online world blogs are the sound of independent voices, just like those of your friendstelling you
about the latest book they have read. When you find areliable friend you will keep on going back to them
for advice and knowledge. It's the same with blogs, when you enjoy the content and it’s reliable you will
keep going back for more.

We all pick and choose where we go and who we socialise with —the Web is just an extension of this. Itis
another ‘city’ that we can visit, learn from, contribute to, socialise in and enjoy.

To view thisarticlein full go to http://
thebluedoorpr.blogspot.com/2008/12/one-nati on-worl d-of -cyberspace.html
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